The study entitled "the effect of the quality of food and service at Ambassador catering towards customer satisfaction and brand loyalty". Type of this research is a case study with survey method using the questionnaire as a data collection tool. Research is done in the cikarang. There are many types of businesses, such as restaurants, culinary foodstreet, foodcourt, etc. But one of the most popular in many people now is the catering. One of the catering that I take as one of the objects of my thesis is the Ambassador of Catering. As Ambassador catering Catering was able to attract the interest of several companies. Because of the new stand for several years and experienced a significant increase in the phenomenon and become Ambassadors of the catering business. Based on the above issues, this research was conducted to analyze the quality of the food and the perceived service quality to customer satisfaction and customer loyalty towards Ambassador catering. The respondents in this study are the 176 respondents who came from employees of companies who use the services Ambassador catering. The research of using SEM (Structural Equation Model) as a tool of analysis techniques. SPSS statistics paid off device is used to analyze the data. The results of hypothesis testing using a T-test is as follows: (1) Food quality has a positive influence on customer satisfaction. (2) Service quality has a positive influence on customer satisfaction. (3) Customer satisfaction has a positive influence on brand loyalty. (4) food quality has no significant influence on brand loyalty. (5) service quality has a positive influence on brand loyalty.
INTRODUCTION
In the era of globalization now, the competition in marketing is very competitive. Also, globalization requires people to follow every change and it can makes a change in people lifestyle who are now more consumptive than before. In consumption activities, many people consume food accompany with satisfaction and pleasure orientation. This has caused a lot of food products to appear and offer various advantages and uniqueness. Therefore, that makes the community has many alternative choices. The density of community activities is also one of the factors that makes them do not have enough time to prepare their own food, thus they prefer to consume food from the outside, for example is catering. There are a lot of business in the culinary world industry. Over the years, the culinary world industry business continues to grow. The Central Bureau of Statistics (BPS) stated that the food industry production growth is high. The increase for the food industry itself quite significantly with the production growth on quarter of 2017-II up to 4.00 percent figures for IBS and 2.50 percent for Small Micro Scale Industries (IMK). If seen from the data provided by the Central Bureau of Statistics (BPS), the food industry contribution is significant, reached 25 per cent or one-fourth of the number of business units of IBS in the manufacturing industry as a whole (Maulandy, 2018) . Due to increasing numbers of employees in the field of business in Indonesia, it makes catering business in the culinary world industry are very promising (Ariyanto, 2015:1) . Because the number of inhabitants in Indonesia every are year always increasing, then the supply of food goes increasing as well (Ayodya, 2007 Zins, (2001) , people buy a product from a company or brand, because the person doesn't have another alternative choice or they have a personal preference for the brand. If the company is unable to provide the best quality of food and services, it will be affects the customer satisfaction, the customer will buy the product because they do not have another alternatives. It is very important because to be able achieve the competitive advantage in market share, is not the customer who made the first puchasing, but the customer who buy repeatedly (Jacoby, 1973) . Brunner et al., (2008) define loyalty as a capability of deep commitment to initiate buyback for a product or subscribing to a consistent period, although affected by the situation of a marketing effort it has the potential to cause the behavior to change. Loyalty is important because successful marketing strategy is supported by a loyal customers against the brand. Based on the above understanding it can be concluded that brand loyalty is directly influenced by customer satisfaction with the brand. Regardless, the customer must feel satisfied with a product before the customer is loyal to the brand. Customer satisfaction is a person's feelings of pleasure or disappointment that resulted from comparing a product's perceived performance to their expectations (Kotler, 2009) . To achieve the satisfaction of the customer, the company must give the primacy of his own company to the customer. The presence of customer satisfaction can provide positive benefits to the company, for example the creation of a harmonious relationship to the company and consumers, providing a willingness to recommendation, and formed the recommends word of mouth that can profitable for the companies (Lisa, et al., 2013) . Thus, when the consumer feel satisfied with the performance of a brand, it will make them repurchase to the same brand and tell other people about the advantage of that brand. After consumers use a service, consumers will evaluate the service whether food and service provided by the company are as expected by consumers (Schiffman and Kanuk, 2007) . When the company can provide foods and services that can meet customer expectation, the consumers can provide the willingness to recommend to other people who want to use the catering services. When it is not in accordance with the expectation of consumers then consumers will not recommend it, and can spread negatives word of mouth to other consumers. According to Maslow in Tikkanen (2009) food is one of the important to basic human needs that must be fullfilled every day. Food quality is one of the thing that need to be taken care of by the company because the food quality is the main product offered by the company to the consumer (Walter et., al. 2010 ).
Talking about the quality of the food, each catering company must have different qualities. With the difference of quality, we must also adjust to the wishes of consumers, in order to satisfy the needs of customers (Keller, 2009) . From the definition above, it can be conclude how companies maintain the quality of food and services provided to consumers. Company must have different quality in order to achieve competitive advantage. To measure consumer interest and satisfaction, the company should provide a high quality food because it is the most important thing in order to affect positive catering to consumer satisfaction (Tjiptono and Gregorius, 2005) . Based on Fiani and Japarianto (2012) . Based on the definition above, it can be conclude how companies maintain the food quality and service provided to consumers. The companies must have different quality to achieve competitive advantage. But, besides maintaining the quality of food, service is being important for customer. The quality is not only about food, but in the form of services there is also quality. Quality of service has an important relationship with customer satisfaction. Catering companies have to figure out a way to be able to improve the quality of service to the company, the company should figure out the ways to create a good service, delivering to consumers in conveying their aspirations, and grievances against the company (Lupiyoadi, 2008) . The existence of negative influences between quality services to customer satisfaction is important because the consumer assumes that the better the quality of the service in the company and the higher price offered can decreasing the interest of the customer (Tan, 2013 Based on the data above, the increasing numbers of sales caused by food quality, service quality, and brand trust. Those numbers showed a good sign but it is expected that in the later future Duta Catering can be able to keep improving the numbers of its sales growth. Thus, this research is conducted to measure how good the quality 
Figure 1. Sales Growth of Duta Catering
of food from Duta Catering company and to figure out how well the service that has been given by Duta catering company to the customer thus far, which will influence the customer satisfaction, and how customer satisfaction can affect the brand loyalty.
LITERATURE REVIEW AND HYPOTHESES
The Effect of Food Quality Towards Customer Satisfaction Qin et al. (2009) indicates that the dimension of the quality of the food which consists of freshness, presentation, well cooked, and variety of food has a positive and significant influence towards customer satisfaction. The quality of the food itself remains a critical factor in the overall consumer satisfaction evaluations that influence how much customers in making purchasing decisions. In addition to previous research conducted by Namkung et al., (2007) which stated that the Fed still as one factor in the quality of the food which has dominant influence to achieve the satisfaction of a consumer, the food must be made by pulling in order to attract the attention of consumers in meeting consumer perceptions about the quality of the food. Therefore, based on previous research and explanations that are mentioned above, the first hypothesis of this research are as follows:. H1: food quality has a positive effect on consumer satisfaction
The Effect of Service Quality Towards Customer Satisfaction
On previous research, (Malik, 2012) measures the GAP in the gap between the expectations of service and perception of service to customers in relation to the services performed by the four industry services and examine the impact of such services against their satisfaction. In her research confirms that the quality of service had a positive influence towards customer satisfaction. In addition, Ride, (Naik, 2010) using the service quality in performing the analysis with the expectations gap between the perception of retail customers to explore factors affecting their satisfaction. In this research shows that the quality of service also has a positive and significant impact towards customer satisfaction. Therefore, based on previous research and explanations that are mentioned above, the second hypothesis of this research are as follows:
H2: service quality has a positive effect on consumer satisfaction
The Effect of Customer Satisfaction Towards Brand Loyalty
In the business world, the satisfaction and trust of a consumer to a product offered is a very important element. As said by Kotler (2006, p. 136) , satisfaction is levels after feeling the perceived performance compares with the expectation. (Chen, 2008 ) also said the definition of satisfaction a consumer where the sense of overall satisfaction is customer scoring after consuming based on evaluation for a company using the product itself.
In previous research Busacca and Castaldo (2003) found that the start of consumer brand loyalty relationship specified in terms of the satisfaction of the brand that will develop as a result of the positive experience of the consumer with the brand (Ha, et al., 2005) . The positive experiences in a positive can way affect consumer commitment against brand and intention to buy back (Fullerton, 2005) . Therefore, based on previous research and explanations that are mentioned above, the second hypothesis of this research are as follows: H3: customer satisfaction has a positive effect on brand loyalty
The Effect of Food Quality Towards Brand Loyalty
According to Kotler and Armstrong (2012) , product quality are the characteristics of the products or services in general bear the promise or inset in satisfying customer needs. While the quality is not only present on the product or service, but rather included in the quality of the food. Quality from food can give an impact on interest in consumer purchases, therefore this would be better if the company can improve and maintain the quality of the food.
Mattila (2001) shows that there are three main reasons for a customer to be able to devalue their restaurant in target sectors the food section is the quality of the food, service, and atmosphere. Specifically. The quality of food is the most traditional p attributes of the overall quality of restaurant service and expected to have a positive relationship with customer satisfaction. Therefore, based on previous research and explanations that are mentioned above, the second hypothesis of this research are as follows: H4: food quality has a positive effect on brand loyalty
The Effect of Service Quality Towards Brand Loyalty
Service quality is also one of confidence level of a customer against a brand. Getting good quality services that have been provided by the company to its customers, then the degree of customer trust to company will progressively increase. Customers who feel cared for, responded to complaints of all his needs, and feel comfortable for customers using services of ebut ters company, then n must have been pelangga of the company. This is in accordance with the empirical research that States that service quality was significantly influential towards brand loyalty (Sahir, Zehir, & Kitapci, 2011) . Therefore, on the basis of previous research and explanations mentioned above, the second hypothesis of this research are as follows: H5: service quality has a positive effect on brand loyalty
Research Model
Based on the review of the basic theory and the development of hypotheses, framework in this study as follows:
Figure 1.2 Research Model

METHODS
This study is a quantitative research with survey method and questionnaires. This survey based on a consumer who already use the service of Duta Catering. Therefore, this research conduct by using through nonprobability sampling, sample determination method used in this study was purposive sampling method. The primary data was obtained mainly from questionnaires and with total of 176 responses were collected.
The measurement scale used in this study is Likert scale type. The answer of each instrument using Likert scale have gradations from strongly positive to strongly negative. The data collected was analyzed by using SPSS and AMOS software This study used Structural Equation Model (SEM) for the data analysis technique. It is a statistical technique that allow to testing a series of relative complex connections simultaneously.
As shown in the Table 1 , the result of validity and reliability test is done using discriminate analysis factor. Table 1 shows that loading factor value of each indicator of food quality, service quality, customer satisfaction, brand loyalty as well as third interaction variable are greater than the critical value (0.500). Therefore, all indicators of these variables are valid and it can be used as data collection instrument of this research. Based on the result of SEM analysis, it known that CR value of causal relationship between food quality and brand loyalty of 0.812 is less than value of t table (1.660). Thus, Ho is accepted and Ha is rejected, it means that food quality has positive but no significant effect on brand loyalty. Therefore, fourth hypothesis which states that food quality has a positive effect on brand loyalty is rejected.
Furthermore refers to the result of Structural Equation Modeling (SEM) analysis, it can be seen that CR value of causal relationship between service quality and brand loyalty of 2.411 is greater than value of t table (1.660). Thus, Ho is rejected and Ha is accepted, it means that food quality has a positive and significant effect on brand loyalty. Therefore, fifth hypothesis which states that service quality has a positive effect on brand loyalty is accepted. 
CONCLUSION
1. Food quality has a positive effect on consumer satisfaction 2. Service quality has a positive effect on consumer satisfaction 3. Consumer satisfaction has a positive effect on brand loyalty 4. Food quality has no effect on brand loyalty 5. Service quality has a positive effect on brand loyalty Refers to the limitations of this study, further research need to choose and add the other independent variables. If possible in theory and practice, further research may develop the research model by using the moderator variable. Further research also needs to examine the role of consumer satisfaction as mediator or intervening variable and develop the wider object to produce the better result more generally and objectively.
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